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RICE UNIVERSITY
AND TIAA-CREF
TEAM UP FOR
SUCCESS




WHO WE ARE

Rice University TIAACREF

Elaine Britt, Director of Benefits RomanoRichetta

A Joined Rice in November 2001 Sr. VP, Participant Services
Aal ylI 3Sa wAOSQa KSIfaGK | gSt Tl NB
retire{nent plans A]%med TIAAREF in July 2%06
A AB, Mathematics and Psychology, Washington AOversees TIAAw9 CQ&a /£t / Sy

University in St. Louis; MBA, Statistics and Consulting Group- more than 1,400
Marketing , University of Houston employees

A I OKSf 2NQa RSIANBS:T ¢St
DE 2ZNAI hQ. NElIY X §HNPISNDY STFMNESs adlL d

Coordinator Texas at Austin
A Joined Rice in July 1989 ARegistered Principal and Registered
A{ SNDSa +a whOsQa -1 w I RIEHESEEatve FFINRA Berics i/ .24)
speakers and the benefit plans ANative of Venezuela
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WHAT WEORE GOI NG TO

ACultural insights about gaps between the vision of
retirement and reality

ARice University and TIA A-CREFO0Os model f or t all
Spanish-preferred Hispanics about retirement planning

AHow other Hispanic-serving institutions can help their
Hispanic employees take control of their retirement future




f ' AHACU Associate Member

. AFounded 1891

| | AEnrollment: 5,556

X ANumber of employees: 2,900



TIAA-CREF

Founded 1918 by the Carnegie Foundation

Assets under management (as of June 30, 2010) = $410.2 billio
Helps those in the academic, medical, cultural and research flel
plan for and live in retirement

Higher education participants: 890,000

HACU sponsor 2062010
A good fit with Hispanic values

wObjectiveadvice (Our consultants are compensated how well we serve,

OUR MISSION IS not on what we sell)*
WI ELISNASYOSY ah@dSNI dn &SI NBE KSf LAYy 3

CLEAR: SERVE THOSE wStrong individualized relationship
WHO SERVE OTHERS

TIAA
CREF
FINANCIAL SERVICES FOR THE GREATER GOOD*
*Our advisors/Individual Consultants receive no commissions. We compensate them
through a salary plus incentive program that rewards client service as well as financial results.
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A Hispanics under-index in retirement planning, in numbers of

retirement accounts and amounts saved.

AiBecause Hispanic Americans hayv
their retirement savings will need to last longer than many
have predictedéo*

A Lack of preparation for retirement will impact the economy.

Many experts agree that you will need 80%

of your preretirement income**

* i Hi s paadrReticement: Challengesand Op p o r t u The Hispang |ngiitute and Americans for a Secure Retirement, October 2009;

**Kiplinger.com, AiHow Much Wil You Need for Retirement?0 E 2008 The Kiplinge



A Only 25% of Hispanics are
covered by employer-sponsored
retirement plans, compared to
42% of non-Hispanic whites and
40% of African-Americans

A When they reach retirement age,
Hispanics often find that their
savings do not stretch far

enough

A On average, Hispanics spend
more than half of their
retirement income (54%) on
food and housing. Non-Hispanic
white retirees spend just 11.4% of
retirement income on these items

fHi spanics and Retirement: Challenges and Oppo SecureRetiremersg, October 2089 Hi spani ¢



THE NEXT RETIREMENT WAVE

I Younger than the
general U.S.
population

I Less than 6% of U.S.
Latinos are in |
retirement age - vs. -
12% for non-Hispanic “elee T )
whites

I Foreign-born
Latinos: The first
large group of U.S.
Latinos to begin e -

: \
approaching \
retirement age o ¢
A Foreign born: 10-15

years

A Next wave in 25-35
years skews U.S. born

Uu.s. Census, 2006 American Community Survey, reported in
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FOREIGN-BORN
LATINOS HAVE THE
GREATEST NEED

ALack retirement-planning
Information

APrefer Spanish

ALeast acculturated
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CULTURAL ATTRIBUTES THAT CAN
IMPACT RETIREMENT PLANNING

A Religion/faith

ALive in t he -tdrminvadcjal tismb lorizons
A Trusted relationships: family, friends and influencers
A Family responsibility drives decisions

A Desire to stay busy, active, connected to family and friends
I even in retirement

A Strong work ethic

Primary research conducted by TIAA-CREF and marketvision on the Hispanic Prospect and Participanti A Focus Gr oups:
Vi sion of Retirement and Retirement Planning. o 20009.
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¢Como hago crecer mis ahorros? '

¢Qué es una IRA o cuenta individual
para el retiro?

¢Me conviene ajustar mi plan para el retiro si
ocurre un cambio en mi vida?

ALanguage barriers: Confusing financial terms i no one has talked to them in
Spanish about retirement planning

Alncome: Must provi de f tordayfnaeens | yoés day
i Bel i ef: Dondét make enough money for

ANo retirement plan offered: Work in small or family-owned businesses without
formal retirement programs

mo nt
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GAP BETWEEN
VISION AND
REALITY

A See the importance of preparing
for retirement

A What they believe they will need
does not = the reality of what
they will be able to afford

A Dream: Have a larger house so
the entire extended family can
visit

A Rely on family, Social Security,
savings accounts, or real estate
(aranchito in Latin America)
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LACK OF TRUST

ADonodt know wher e
retirement advice

A From countries without a
tradition of retirement saving or
where there is distrust of
financial systems




BREAK: ARE YOU PREPARED
FOR RETIREMENT?

‘


https://www3.tiaa-cref.org/reteval/RetServlet
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TEAMING UP FOR RETIREMENT-
PLANNING SUCCESS

AMONG SPANISH-PREFERRED
HISPANICS

Rice University and TIABREF




